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CASE STUDY: 
PRODUCT LAUNCH

Widow Jane Distillery “The Vaults”



www.yourcompany.com

The brand: Launched in 2012, Red Hook, Brooklyn-based 
Widow Jane Distillery sought to draw attention to its 
flagship 10-year bourbon and range of rye whiskeys.  

The project: In 2019, the brand launched the first in what 
is intended to be an annual limited release expression 
known as The Vaults. Our charge was to secure as much 
coverage as possible for the new expression, leaning on 
good will generated over the previous year in an effort to 
overcome some of the controversy associated with the 
brand. 

The Vaults 2019 By the Numbers: 

Total Impressions:  
Over 97 MILLION
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SELECT SUCCESSES



www.emblempr.com  17



www.emblempr.com  18



www.emblempr.com  19



www.emblempr.com  20



www.emblempr.com  21



www.emblempr.com  22



www.yourcompany.com  23

FEW Spirits “All Secrets Known”

CASE STUDY: 
PRODUCT LAUNCH



www.emblempr.com

The brand: Founded in 2011, FEW Spirits produces 
award–winning craft whiskey and gin in a tucked away 
alley located in the growing Chicago suburb of Evanston, 
IL. Founder & Master Distiller Paul Hletko changed the 
future of Evanston when he opened FEW Spirits Distillery, 
the first (legal) alcohol-production facility of any kind to 
ever open there. 

The project: In October 2019, FEW Spirits launched All 
Secrets Known, a new, limited-release bourbon created in 
collaboration with Grammy-nominated and multi-platinum 
selling Seattle Grunge pioneers Alice In Chains. Bottles 
feature a custom-designed label by artist Justin Helton.  

ASK By the Numbers: 

Total Impressions:  
Over 100 MILLION
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SELECT SUCCESSES
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CASE STUDY: 
NO NEW NEWS

Widow Jane Distillery
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Situation: Launched in 2012, Red Hook, Brooklyn-based 
Widow Jane Distillery sought to draw attention to hits 
flagship 10-year bourbon and range of rye whiskeys.  

Challenges: In addition to having been on the market for 
several years without significant updates to its products, 
Widow Jane had been fraught with controversy, including 
suggestions that the brand had been less than 
transparent about the provenance of its product. 
Beginning in 2019, Emblem PR has been charged with 
securing coverage for the 10-year bourbon and the ryes 
while also slowly rehabilitating the brand’s image. 

2019 - 2020 By the Numbers: 

Total Impressions:  
Over 878 MILLION



SELECT SUCCESSES
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CASE STUDY: 
NO NEW NEWS

Pomp & Whimsy Gin Liqueur
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Situation: Launched in 2015, Pomp & Whimsy is the 
brainchild of Oxford-educated sociologist and brand 
strategist Dr. Nicola Nice. As a consultant, Dr. Nice found 
that improvements could be made in selling spirits to 
women. As an academic, she did her homework. In 
addition to creating a product that spoke to women 
without pandering or belittling, she discovered the stories 
of influential women who had been written out of cocktail 
history. Writing them back is the brand mission of Pomp & 
Whimsy. 

Challenges: By the time Emblem PR signed on in 
September 2020, Pomp & Whimsy had been on the market 
for several years – one SKU, nothing new, and a pending 
round of funding in the offing. It was our job to find space 
for the brand with top tier titles that would be impressive 
to investors. 

September - December 2020 By the Numbers: 

Total Impressions:  
Over 205 MILLION



SELECT SUCCESSES
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Colin@EmblemPR.com           

www.EmblemPR.com           

@emblem_pr 

KEEPING YOUR BRAND 
TOP OF MIND.

mailto:Colin@EmblemPR.com
http://www.emblempr.com/

